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Principle 1: Signatories’ purpose, investment beliefs, strategy, and
culture enable stewardship that creates long-term value for clients and
beneficiaries leading to sustainable benefits for the economy, the
environment and society.
Storebrand Asset Management (hereafter abbreviated to SAM) is a wholly owned
subsidiary of Storebrand ASA listed on the Oslo Stock Exchange (ticker STB). The
Storebrand Group has roots back to 1767 and is a leading player in the Nordic market for
long-term savings, pensions, banking and insurance. SAM owns several asset managers,
collectively forming an asset management group with total assets under management of
£91.9bn. All SAM entities are bound by a framework, which consists of a comprehensive
set of exclusion criteria (norm-based and product-based) and principles that the respective
entities must adhere to in their investment processes.
The SAM Group consists of:
•
•
•
•
•
•

Storebrand Asset Management
Delphi
SKAGEN
SPP Fonder
Cubera
Capital Investment

Storebrand’s vision is of a future that our clients can look forward to. Our key contributions
to achieving this are two-fold: We seek to generate the best possible risk-adjusted returns
for our clients, while not compromising the ability of future generations to meet their own
needs.
Sustainability is of paramount importance to Storebrand; we started investing sustainably
in the mid-1990s when we became the first Norwegian asset manager to establish a
dedicated ESG team. In 2005, we introduced minimum standards for all our investments
through the Storebrand Standard, our group-wide exclusion policy, and in 2010 we
integrated sustainability into all our funds through a proprietary ESG rating methodology.
In 2020, Prospera ranked us in first place in the sustainable investment category in both
Norway and Sweden, and we received the highest ESG rating by Mercer on ESG. We also
scored best among major financial institutions in the Ethical Banking Guide in Norway and
were ranked in the top decile of the Dow Jones Sustainability Index of the world’s most
sustainable companies. These achievements represent important recognition of our
sustainability work, both operationally and in the integration of ESG criteria in our
investment products.
Furthermore, 10 percent of our assets are invested in solution companies that contribute
to the UN’s Sustainable Development Goals, green bonds and certified green property
investments. In addition, almost 40 per cent of assets under management at the end of
2020 were invested in fossil-free funds.
Storebrand relies on the trust of clients, partners, authorities, shareholders, and society
at large. This trust is only gained by acting with high ethical standards and all employees
shall act with due diligence and accountability. Storebrand uses e-learning for training in
ethics, anti-corruption, anti-money laundering and anti-terror financing, as well as privacy
and digital trust. These employee courses are mandatory each year to ensure responsible
business practices in line with our Code of Conduct. Our managers are responsible for
setting clear objectives and for encouraging employees to collaborate with peers about
how to achieve both collective and individual goals.
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We enable effective stewardship by adhering to a three-pronged approach:
1. Exclusion (further information under Principles 7 and 11)
2. Engagement, including voting (further information under Principles 7-12)
3. Solutions investment (further information under Principle 5)
Our ambition is to build a learning culture characterised by innovation, responsibility for
one’s own and others’ learning, and feedback, to ensure continuous development and
improvement. To stay competitive in a rapidly changing industry, we must provide our
employees with opportunities to learn throughout their employment. Greater breadth and
diversity in employees’ competence will contribute to continued growth and ability to meet
changing customer expectations, as well as development opportunities for our employees.
Digital skills, knowledge of customer preferences and insight into market development are
important success factors. In 2020, we combined the potential of our new communication
and interaction tools, with our digital learning platform Campus Storebrand, which enabled
increased social learning and learning outcomes. This was in addition to the many courses
and offers found in Campus Storebrand, where mandatory training in ethics, combating
corruption and anti-money laundering has been facilitated.
Last year, we also improved our efforts for coordinated customer dialogue in multiple
channels through the introduction of a new customer engagement platform. This was also
a competence boost, made possible by an interaction between internal forces, partners
and the learning platform. Through promoting a culture of high ethical standards and
equipping our employees with the tools to maintain and challenge our standards, we
exercise effective stewardship of our clients’ funds.
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Principle 2: Signatories’ governance, resources and incentives support
stewardship.
Business unit goals and targets are reviewed three times a year by the executive
management group and semi-annually by the Board of Directors in order to align
investment strategy and culture with stewardship responsibilities. SAM's Board:
•
•

approves the framework and principles for active ownership that the Risk and
Corporate Governance Team develops
approves and decides on the Group's policy for active ownership

Responsibility for execution of corporate governance in SAM's funds lies with the Board of
Directors of the respective fund management company. The daily execution is delegated
to the portfolio managers of each fund and activities are reported back to the Board. The
Board annually evaluates the execution of corporate governance and seeks to identify
areas for improvement.
SAM’s Board of Directors also oversees administrative management of the Group,
maintaining insight into the Storebrand Group’s financial position, and ensuring that
business activities, accounting and asset management are subject to proper scrutiny. It is
important to note that all directors are independent and do not have significant business
relations with Storebrand and all shareholder-elected directors are non-managerial staff.
Independent directorship is important to our company so that we remove any potential
conflicts of interest and are able to always put the clients’ interests first.
The Board has appointed four committees to support its role:
1. Audit Committee
- Assists the Board by reviewing, evaluating and, where necessary, proposing appropriate
measures with respect to the Group’s overall controls, financial and operational reporting,
risk management/control, and internal and external auditing. The Audit Committee held
nine meetings in 2020, including a joint meeting with the Risk Committee. The external
and internal auditors participate in the meetings. The majority of the Committee members
are independent of the company.
2. Compensation Committee
- Assists the Board by monitoring the remuneration of Storebrand’s executive personnel
and proposes guidelines for fixing executive personnel remuneration and the Board’s
statement on the fixing of executive personnel remuneration, which is presented to the
General Meeting annually. In addition, the Committee safeguards the areas required by
the Compensation Regulations in Norway and Sweden. The Compensation Committee held
three meetings in 2020.
3. Strategy Committee
- The main task of the Strategy Committee is to assist the Board strategically, with
particular attention to the Group’s work on strategy, including mergers and acquisitions.
The Committee shall provide forward-looking decision support related to the Board’s
discussion of the company’s strategic decisions and targets. The Strategy Committee was
established in August 2020 and held one meeting during the year.
4. Risk Committee
- The main role of the Risk Committee is to prepare matters to be considered by the
Group’s Board of Directors in the area of risk, with a special focus on Storebrand’s risk
appetite and risk strategy, including the investment strategy. The Committee should
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contribute forward-looking decision-making support related to the Board’s discussion of
risk taking, financial forecasts and the treatment of risk reporting. The Risk Committee
held seven meetings in 2020, including a joint meeting with the Audit Committee.
Sustainability is integral to our investment strategy of long-term returns for clients whilst
not harming the ability of future generations to meet their own needs. By taking a longerterm view of investments, we believe we can be effective stewards of our clients’ funds.
SAM dedicates resources to integrate ESG risks into our analysis of companies and
management of investment portfolios.
Our method for the exclusion of companies is defined by the Storebrand Standard which
applies to all assets we manage. The exclusion process is extensive and involves both
internal and external data and evaluations conducted by experts in the field. Another core
element is to be good stewards and owners of those companies and assets in which we
have invested through active monitoring, engagement and advocacy. In our experience
the best results are achieved through collaborative engagement with other investors and
targeted engagement with companies where our ownership level is highest. We also voice
our opinion through exercising our voting rights (further information on this under Principle
12).
Profiles of the Risk and Ownership team
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The Risk and Ownership team is responsible for setting the framework and principles for
active ownership and commitment in SAM. The team prioritise the themes that are
particularly relevant for engagement each year (please see engagement themes under
Principle 9), and with special focus on where proactive involvement is needed. This is also
discussed with the Group's forum for active ownership (see below). The team also decide
on the everyday priorities, based on available resources, relevant themes and the
corporate governance policy. The team receive information about potential cases of
interest, primarily from data suppliers, but can also take up cases for analysis based on
things that are noticed in the media, by customers or by other parts of the group
(managers, communications, etc.).
The Group's forum for active ownership consists of the Head of the Risk and Corporate
Governance team, ESG analysts and the CIO. This forum meets once a quarter, or more
regularly if needed, and reports annually to SAM Board of Directors. The forum for active
ownership is an advisory forum that discusses the priorities and strategy for active
ownership, what progress has been made and what needs to be done more in the future.

7

Further to the Risk and Ownership team and the Group’s forum for active ownership,
stewardship may also be exercised by fund managers and the Investment Committee:
•
•

Fund managers: managers may choose to open a dialogue with companies based
on the decided corporate governance principles.
Investment Committee: meets once a quarter to decide about norm-based
exclusions and whether companies should be included on Storebrand’s observation
list, excluded or reintroduced to the investment universe are made here (further
information under Principle 11). Key focus is exclusions but companies that are
placed on the observation list require engagement and the committee sometimes
needs to assess when active ownership has not yielded the desired result. Examples
to show how we assess cases of active ownership is under Principle 11.

Storebrand invests heavily in systems, processes, research and analysis to ensure
stewardship standards are upheld. Please see below a list of service providers we use:
•
•
•
•
•
•
•
•
•

ISS-Ethix
Sustainalytics
FTSE Russell
Equileap
Trucost
Morningstar Direct
Bloomberg
InfluenceMap
MercerInsight

Please see below for more information about each service provider we use:
ISS-Ethix: used as the Group's supplier for proxy voting at general meetings
internationally. We use ISS-Ethix (product, standard and controversy) to conduct ESG
screening on exclusions of controversial weapons, tobacco, cannabis, alcohol,
pornography, weapons, commercial gaming activities, exposure to fossil fuels and our
standard-based screening based on ISS-Ethix Norm Screen and identifies and red flags
companies that violate the UN Global Compact.
Sustainalytics: we monitor all companies in our investment universe (4,500 approx.) via
Sustainalytics (product screen, controversies and global standards screen) to receive their
ESG risk rating; this rating corresponds to up to 50 points out of the maximum of 100
points that we give to a company in our sustainability rating. We also access Sustainalytics
Global Standards Screening (GSS) which identifies companies that violate or risk violating
international standards under the UN Global Compact (just like ISS-Ethix). Sustainalytics
will also be our supplier of taxonomy data.
FTSE Russell: our supplier for data on ‘green revenues’, where income exposure for
products that deliver environmental solutions is classified and measured. This data is then
integrated into our sustainability rating and accounts for 40 of the 100 points a company
can receive.
Equileap: our supplier for gender equality data which represents 10 of the 100 points for
our sustainability rating.
Trucost: we buy data on carbon footprints and analyse it for exclusions based on fossil
fuels from this provider.
Morningstar Direct: Used to analyse and monitor the sustainability of internal and
external funds, as well as collect fund holdings for external funds. It is not used for
screening but to check data when needed.
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Bloomberg: we use this as an ad hoc supplementary source, rather than for exclusions
and ratings.
InfluenceMap: Storebrand recently implemented a new climate policy which states that
we will not invest in companies that actively oppose and lobby against the Paris Agreement
and climate legislation, in addition to other norms and product criteria. Data on this is
taken from InfluenceMap, which evaluates the extent to which a company works against
regulations aimed at achieving the Paris Agreement.
MercerInsight: used for qualitative valuation of external fund managers to complement
our view of how our external managers work with sustainability.
Other: for government bond exclusion we use publicly available sources such as
Transparency International and The World Bank Worldwide Governance Indicators (data
on corruption), UN Security Council sanctions list and Freedom House (human rights).
All Storebrand fund managers have sustainability within their action plans, to varying
degrees depending on which products they manage. By focusing on longer-term
sustainability of companies, we believe that we can be the most effective stewards on
behalf of asset owners for long-term growth within their investments. In practice, this
means that fund managers are continuously assessed on the following:
work goals, to further develop sustainability for client value creation
•
•

application of ESG criteria in the investment process
documenting processes and updating materials used for reporting and client
meetings

Some managers also have enhanced sustainability objectives explicitly in their mandate
e.g. sustainability optimisation, in the Plus funds and identifying companies that will be
necessary to lead a low carbon transition such as Storebrand Global Solutions.
SAM incentivises all board members, employees and other relevant personnel to integrate
stewardship and investment decision-making. Please see below for some examples of our
approach:
•

•
•
•

•

All members of the Board and senior management complete an annual course in
ethics, anti-corruption, anti-money laundering and terror financing, and privacy
and digital trust.
We use an external third-party notification channel through an auditing company
to enable employees to anonymously challenge processes.
Creation of the Courageous Pathfinder Award; this award celebrates innovative
thinking and allows employees to challenge practices, internally across the business
We conduct regular employee surveys (every two weeks or monthly) to measure
workplace engagement and satisfaction with work, management, collaboration and
sustainability. The objectives are strategically anchored and followed up by the
group management.
E-learning courses for all employees.

Assessment of governance structures and processes
Our governance structure is anchored at the top-level, i.e. Storebrand Group, so there is
uniformity and coordinated efforts between all committees and fund managers. Policies
are approved at the highest level which sets the mandate for the Risk and Ownership
team’s work and steers each team towards effective stewardship.
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Other efforts which support stewardship include the forum for active ownership; this forum
has helped with integration in the front-office. We also dedicate resources to continuously
review and update documents so that we can monitor stewardship activities.
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Principle 3: Signatories manage conflicts of interest to put the best
interests of clients and beneficiaries first.
Conflicts policy
Storebrand's business requires trust from customers, authorities, shareholders and society
at large. In order to gain confidence, we are dependent on professionalism, skill and high
ethical standards at all levels. This applies both to the Group's business operations and
the way in which every one of us acts.
Storebrand has systems in place to identify, handle and document the conflicts of interest
that may arise in the exercising of voting rights. Board members must inform the company
if they have direct or indirect material interests in an agreement concluded by one of the
companies in the Storebrand Group. The Board shall ensure that an independent third
party assesses the value of transactions that are not insubstantial in nature. Furthermore,
the rules of procedure for the Board stipulate that no board member may participate in
discussions or a decision concerning matters that are of such material importance to them
or a close associate that the member must be regarded as having a conspicuous personal
or special financial interest in the matter. Each board member has a responsibility to
continuously assess whether or not such a situation exists.
Transactions with close associates involving Storebrand’s employees and other officers of
the Group are regulated by Storebrand’s code of ethics. Employees shall on their own
initiative immediately report conflicts of interest that may arise to their immediate superior
as soon as they become aware of such a situation. In general, an employee is defined as
disqualified if circumstances exist that could result in others questioning the person’s
impartiality in relation to matters other than Storebrand’s interests.
In the event of capital increases in accordance with the authorisation set out above, the
Board may decide that the shareholders’ preferential rights shall be waived. Storebrand
has identified that persons who are involved in the management of, or who are responsible
for representing, our funds during voting could potentially make decisions designed to
benefit the value of private investments or exploit the voting rights for similar purpose.
The conflict of interest is handled through the stipulation in the funds’ investment
guidelines that the funds may hold a maximum of 10 per cent of an issuer’s outstanding
financial instrument. This minimises the risk of the funds having a significant influence
over the issuer.
A conflict of interest can arise between Storebrand's and the customers' interests, or
between different customer groups. At Storebrand, we work actively to identify and handle
actual or potential conflicts of interest. A basic principle is that Storebrand's customers
should be treated equally, in the sense that no customers should receive favourable
treatment at the expense of other customers. We are open and transparent about possible
conflicts of interest and have processes to identify and manage them. By strictly adhering
to our Code of Conduct (further information available at: Code of Conduct - Storebrand)
and ethical standards, we have no conflict of interest examples to provide from the
reporting period. By maintaining high standards, we position ourselves to effectively
exercise stewardship on behalf of our clients.
Insider information
SAM is dependent on access to information about investee companies in order to assess
any challenges companies have with their corporate governance. It is also important to
retain flexibility with respect to funds' investments so that one can act in the best interests
of the unit holders. SAM has a clear understanding of information provided to us by third
parties, and its relation to the rules on inside information, also in relation to the exercise
of corporate governance. It is expected that investee companies, and their advisors, also
have an awareness of this legislation and do not put SAM in an insider position without
consent. If in doubt it should, as far as possible, be clarified by the declarant whether the
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relevant information is inside information before it is received. When working with other
investors to influence companies, SAM will be acutely aware of conflicts of interests and
of being put in an insider position.
Whistleblowing
Storebrand has routines that safeguard the employees' security and rights if they notify
unacceptable circumstances. Whistleblowing is important for the Group and society,
because unacceptable conditions must be corrected. Employees who are willing to notify
are therefore an important resource for Storebrand. The individual employee is
encouraged to notify unacceptable circumstances, because this can help to develop the
Group, but normally does not have an obligation to notify. The employees are obliged to
notify about criminal matters and about conditions in which life and health are at risk.
Employees can notify Storebrand's partners internally or externally. This ensures
confidentiality and anonymity. Further information on our guidelines for whistleblowing is
available at: Guidelines - Whistleblowing for the Storebrand Group.
As previously stated, we are unable to supply an example of an actual conflict within the
reporting period. If a conflict were to arise, violation of the Group's ethical rules will
normally have consequences in accordance with the adopted sanction matrix. Sanctions
must follow the guidelines in the Working Environment Act and in current collective
agreements. Managers at all levels have a special responsibility to ensure that their own
and their subordinates’ behaviour is in accordance with Storebrand's ethical rules.
Managers are responsible for reporting violations of ethical rules to the Compliance Team.
All employees must at all times consider their actions in relation to the rules. If there is
any doubt, he or she must abstain or raise the question with their immediate superior.
Our Code of Conduct is explicitly clear (ethical-guidelines.pdf (storebrand.no)) and we
provide the resources necessary to support our employees to be effective stewards on
behalf of our clients.
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Principle 4: Signatories identify and respond to market-wide and systemic
risks to promote a well-functioning financial system.
Storebrand is one of the founding investors joining the Principles for Responsible
Investment at its start in 2006 and has been an active member since then. The United
Nations-backed Principles for Responsible Investment Initiative (PRI) is a network of
international investors working together to integrate ESG factors into their investment
decisions and contribute to the development of sustainable capital markets by putting the
six Principles for Responsible Investment into practice:
1. We will incorporate ESG issues into investment analysis and decision-making
processes.
2. We will be active owners and incorporate ESG issues into our ownership policies
and practices.
3. We will seek appropriate disclosure on ESG issues by the entities in which we invest.
4. We will promote acceptance and implementation of the Principles within the
investment industry.
5. We will work together to enhance our effectiveness in implementing the Principles.
6. We will each report on our activities and progress towards implementing the
Principles.
The Principles are founded on the conviction that ESG issues can be material to the
financial interests of investors, affect the performance of investment portfolios and are
therefore important to fiduciary duty. They also promote long term investment as longterm performance while integrating ESG issues into their daily investment practices lead
to stable more suitable capital markets. By achieving this, the principles shape the future
of investing.
Our investment policy and Storebrand standard are used as guidance on how to perform
engagement and exclusion of companies and thus inform all our initiatives. Our policies
and standards are aligned with the PRI. The Storebrand Standard for sustainable
investments includes the following eight criteria:
International Law and Human Rights
Storebrand will not invest in companies that contribute to serious violations of international
law. This includes serious humanitarian law violations as well as violations of basic human
rights. With regard to humanitarian law, the criterion is founded on The Hague and Geneva
conventions amongst others. Serious breaches include contribution to genocide or direct
contribution to military operations in illegally occupied territories. With regard to human
rights, the criterion is based on the main UN human rights conventions and ILO
conventions amongst others. Serious breaches include child labour, forced labour, and
violations of the right to life and health. In evaluating a potential violation of our standard,
one fundamental aspect is the link between the company's operations and the violation.
Other factors, such as the number of incidents and the number of people affected, are also
central to the analysis. The risk of recurrence is a key consideration. Storebrand also
analyses companies where there is a consistent pattern of violations by main suppliers,
project partners or other business partners.
Corruption and Financial Crime
Storebrand will not invest in companies that are involved in grand corruption. The criterion
is based on the United Nations Convention against Corruption amongst others. Allegations
of giving or receiving improper advantages, either in the private or public sector, are
analysed. The criterion also covers other serious financial crimes, such as tax evasion,
accounting fraud and embezzlement. In evaluating a potential violation of our standard,
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important aspects include the number of incidents, the value of the improper payments,
and the level of hierarchy involved. The risk of recurrence is a key consideration.
Companies in which there are indications of an ongoing culture of corruption or other
financial crimes are considered the riskiest. This criterion includes gambling operations
associated with unsustainable business practices.
Environmental Damage
Storebrand will not invest in companies involved in activities that cause serious
environmental damage. The criterion is based on The UN Convention on Biological
Diversity and The UN Framework Convention on Climate Change amongst others. In
evaluating a potential violation of our standard, important aspects include the extent and
reversibility of the damage caused to ecosystems and people's health. The risk of
recurrence is a key consideration. The cases considered most serious are those where the
company lacks a systematic approach to limiting its environmental impact, thus causing
irreversible damage to a large or vulnerable area or group of people. This criterion includes
exclusions based on climate risk; including companies with major stakes in coal, coal
utilities, oil sand and unsustainable palm oil production.
Controversial Weapons
Storebrand will not invest in companies involved in the development and/or production of
controversial weapons; testing of controversial weapons; production of components to be
used exclusively for controversial weapons; or stockpiling and/or transfer of controversial
weapons. This criterion includes, but is not limited to, landmines, cluster munitions,
nuclear weapons and biological and chemical weapons. The definitions and scope are in
line with the corresponding conventions and norms, including but not limited to the
Convention on Cluster Munitions (CCM), the Ottawa Treaty/Mine Ban Treaty and the NonProliferation Treaty.
Tobacco
Storebrand will not invest in companies where the sale of tobacco products, or components
exclusively designed for such products, exceeds 5 percent of total sales. Tobacco products
are defined as products entirely or partly made from tobacco leaf. The criterion applies to
producers and distributors as well as companies involved in the cultivating or processing
of tobacco.
Cannabis
Storebrand will not invest in companies where the sale of cannabis products for
recreational use, or components exclusively designed for such products, exceeds 5 percent
of total sales. The criterion applies to producers and distributors as well as companies
involved in the cultivating or processing of cannabis for recreational use. The criterion does
not apply to income from cannabis products that are not classified as recreational.
Sovereign Bonds
Storebrand will not invest in sovereign bonds from countries lacking elementary
institutions to prevent corruption, fulfil basic social and political rights, and contribute to
maintaining international peace and security. Countries that rank among the lowest 10
percent on Transparency International’s “Corruption Perceptions Index” and the World
Bank’s “Worldwide Governance Indicators; Control of Corruption Index”, are excluded.
Furthermore, countries with the lowest score of 7 in Freedom House’s “Freedom in the
World Index”, and countries subject to sanctions imposed by the UN Security Council, are
also excluded.
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Exchange Traded Funds (ETFs)
To be approved, an ETF must meet a 10 percent rule. The rule states that a maximum of
10 percent of an ETF's portfolio companies, or of the index that the ETF follows, may be
excluded by Storebrand.
By adhering to our Storebrand Standard for sustainable investments, we believe that we
reduce our exposure to the following four risks. By reducing our exposure to market-wide
and systemic risks, we are exercising effective stewardship on behalf of our clients.
To promote a well-functioning financial system, we consider working with the following
market-wide and systemic risks to be of paramount importance:
•
•
•
•

Physical climate risk
Transition risk
Real estate risk
Sustainability risk

Physical climate risk
Physical climate change can lead to lower returns, both for equities, bonds and property
investments. The risk is mainly long-term and most prevalent if climate change is
dramatic. In practice, climate effects on returns and interest rates are very difficult to
isolate from other effects; the risk is therefore considered to be covered by the capital
requirements for market risk. The scenarios for negative development in the financial
market and persistently low interest rates are also relevant to climate risk, where climate
change and climate policy could be affected by potentially contributing underlying causes.
Direct impact of climate change on Storebrand’s insurance obligations is limited because
our business is largely based on policies where the terms of the agreement are adjusted
annually. As a responsible insurance company, we still have a responsibility to assist our
customers in securing themselves and their assets against potential climate risks. The
biggest climate-related financial risk to our property and non-life insurance business is
increased insurance settlements related to climate-related damage. In the long term,
rising sea levels and changes in weather patterns can also have an impact. Risks
associated with changing customer behaviour, technological developments and new
regulations will also affect the property and non-life insurance market.
Measures taken to reduce climate risk include:
•
•
•
•
•

•

Including climatic factors in risk assessments and pricing in the underwriting
process.
Exposure mapping and reinsurance; reinsure assets in areas with high exposure to
physical risk associated with climate change.
Request the adoption of policies or measures to prevent deforestation and protect
natural forest as described in the High Conservation Value (HCV) categories.
Participation in Norwegian natural perils pool; this is a statutory requirement and
provides joint reinsurance protection linked to property insurance for real estate.
Participation in a pilot project under the auspices of UNEP FI for the further
development of standardised reporting for insurance providers in accordance with
TCFD. Pilot project included a working group which analysed physical risk related
to increased rainfall and flooding.
Communicate with customers to encourage damage prevention measures (e.g.
securing property during periods prone to flooding).
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Transition risk
Transition risk can affect investment returns, even in the short and medium term. Given
a rapid transition to a low-carbon economy there is a risk that the oil and gas sector will
be particularly affected. Storebrand has adapted its investments to reduce its climate
footprint, and a large part of our investments are in fossil-free funds. Also, a large
proportion of our real estate investments have green certificates. On the other hand, there
is a risk that future returns for investments in solution companies are overvalued. The risk
is greatest if the transition to a low-carbon society is delayed. There may be a risk of
overvalued valuations if powerful government initiatives and restrictions are implemented
faster than technology development and investment opportunities.
Transition risks can also lead to reduced economic growth, lower investment returns and
increased insurance liabilities as a result of lower interest rates. The Norwegian economy
is particularly vulnerable to developments in oil prices and activity in the oil and oil services
sector. Overall, the transition risk is greatest with a delayed but more restrictive approach.
In the short term, we find the swift and forceful climate policy restructures pose the
greatest risk. Storebrand is particularly exposed to developments in the Norwegian
economy because higher levels of unemployment normally lead to increased levels of
disability. Limited economic growth over time also poses a risk to Storebrand, given that
it results in reduced growth in wages and employment, and thus lower growth in pension
premiums. The fossil sector poses a particular risk. A review of the customer base shows
that Storebrand has a significant exposure, both against disability coverage and pension
savings premiums related to employees associated with companies in the fossil sectors.
Real estate risk
Storebrand expects the real estate sector to be subject to new requirements related to
energy efficiency and climate impact. Our ability to adapt to these requirements is
essential for us to manage risk and capitalise on market opportunities. In 2020,
Storebrand’s property subsidiary, in collaboration with the Science Based Targets Initiative
(SBTi), tested their methodology for setting science-based targets in line with the 1.5°C
target of the Paris Agreement. The aim of the pilot project was to establish a target, and
an associated emission pathway to 2050. The pilot project was part of a report published
in connection with SBTi launching its methodology to set science-based emission targets
for financial institutions. The pilot project and the associated target includes intermediate
targets on the road to carbon neutrality in 2050, and is a management tool that will be
used in our further work on transition risk in the property portfolio.
Other risk-reducing measures of note:
•
•
•

Property certification and rating through the Global Real Estate Sustainability
Benchmark (GRESB).
Development of a tool for climate accounting and forecasting for real estate
throughout 2020, going live this year.
2020 assessment by SPP Fastigheter (Storebrand subsidiary in real estate
investments) of exposure to physical climate risk; a couple of the properties in the
portfolio are at medium risk of flooding and development of adaptation measures
is ongoing.

Risk-reduction targets:
•
•

Increase direct real estate investments that have green certificates from 43 per
cent (2020) to 74 per cent by 2025.
Enable sustainability ratings of all real estate. Direct real estate investments are
rated by GRESB; score increased from 82 in 2019 to 85 in 2020.
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•

Continued commitment to energy efficiency and greenhouse gas emissions; total
carbon emissions in direct real estate investments was 7.9kg CO₂e/m² in 2020 and
the goal is to reduce this to 6.5kg CO₂e/m² by 2025.

Sustainability risk
Storebrand integrates sustainability risk ratings into investment decisions to avoid or
invest less in companies with high-risk sustainability rates and prioritise investment in
companies with low sustainability risk. Storebrand measures material ESG risk or the risk
of causing adverse sustainability impact through 'Sustainalyics’ ESG Risk Rating'; this
measures a company’s risk with an ESG focus by looking at three key building blocks:
1. Corporate governance: applies to all companies irrespective of the subindustry they
are in and reflects the conviction that poor Corporate Governance poses material
risks for companies
2. Material ESG issues: assessment of material ESG issues occurs at the sub-industry
level and examines issues based on the typical business model and business
environment a company is operating in
3. Idiosyncratic ESG issues: unexpected and unrelated to the specific sub-industry
and the business models that can be found in that sub-industry
The final ESG risk rating is a measure of unmanaged risk and the Risk and Ownership
team carry-out an exclusion process to decrease our vulnerability to these risks (further
information available under Principle 11. Each company is assessed on the risks but also
subsequent management of those risks because we understand risk is inherent to certain
industries. Storebrand assigns a sustainability/risk score to all companies we invest in and
the score is available for our portfolio managers to integrate in investment decisions.
We are committed to moving capital away from high sustainability risk companies to
companies with lower sustainability risk. The Risk and Ownership team also use the rating
when identifying and prioritising thematic adverse impacts for specific industries and used
when engaging with individual companies to better assess where there is more need for
corporate sustainability improvement or when considering voting for sustainability
shareholder resolutions.
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Principle 5: Signatories review their policies, assure their processes and
assess the effectiveness of their activities.
Storebrand defines objectives for its individual engagements and sets objectives and
milestones to be achieved by companies together with other investors in collaborative
engagements. Progress of engagements are discussed in monthly meetings held by the
Risk and Ownership team; engagement is assessed and discussion of escalation is covered
(further information available under Principles 9, 10 and 11).
Storebrand monitors progress against defined objectives and tracks the progress of action.
If original objectives are not met, an assessment is made as to the appropriateness of the
original objective and an assessment of processes. If the original objective needs revision,
Storebrand will do so or if the unachieved objective is process-rooted, then remediation
will be exercised.
Our policies and standards are continuously being revised to ensure effective stewardship
is enabled. Each document is marked with the date they were last updated and previous
versions are accessible so we can monitor progress over time. This is the case for all of
our Storebrand standards regarding our different criteria for human rights, the
environment or corruption. Our investment policy and voting policy also show when they
were last revised. Lately many, if not all, of our documents have been edited to adapt to
the language required by new EU sustainability regulation. Following the adaptations, it is
even easier for our customers to understand how we work with sustainability and are
responsible stewards of their investment.
Our stewardship policies and practices have stood up to external scrutiny; PWC are the
current external auditor Annual Report Storebrand ASA 2020.
Our sustainability work is continuously assessed and ranked against our competitors, by
civil society such as Ethical Bank Guide Norway, or Norwegian People’s Aid. Our work is
also assessed and ranked by leading financial advisers and intermediaries in insurance and
financial products, such as Söderberg & Partners.
We ensure our stewardship reporting is fair, balanced and understandable by the following
efforts:
•
•
•

keeping ESG experts and the communication team in regular and detailed contact.
Communicating with rating agencies on our level of transparency.
The Ethical Banking Guide in Norway (Hjem | Etisk bankguide) rates Storebrand as
number 1 asset manager, indicating high-quality corporate social responsibility,
ethics and sustainability.

Regular and consistent review and use of external assurance has led to the continuous
improvement of our stewardship policies and processes. For example, ESG4Real
certification is a non-profit and politically independent initiative with the main purpose to
promote growth and development within responsible developments. ESG4Real establishes
a quality assured minimum level to increase transparency, communication and
competence. This requires independent certification conducted by an ISO17065-accredited
body to the global market.
EU requirements under SFDR allowed us to update and quality-assure our existing
processes. With the introduction of EU disclosure requirements, SAM has worked to
develop and update the sustainability analysis in order to be able to take into account the
data on principal adverse impacts that will be available. Our method is to identify PAI
laggards (red), PAI intermediates (yellow) and PAI leaders (green) to reduce risk and
allocate capital to more sustainable and/or solution companies.
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Red companies will be further analysed by corporate governance team and may result in
exclusion depending on risk and severity of the negative impact identified and the overall
cumulative negative effect identified for all PAI indicators. Yellow companies will also be
further analysed in order to mitigate negative effects through engagement. Green
companies will be identified so that capital can be directed there.
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Principle 6: Signatories take account of client and beneficiary needs and
communicate the activities and outcomes of their stewardship and
investment to them.
Communication with stakeholders is conducted through interviews, surveys and direct
dialogue. We also extract information that is collected through interaction with
stakeholders, such as general meetings, customer surveys and meetings, as well as
participation in committees and initiatives aimed at solving a wide range of sustainability
issues.
To ensure that we have a comprehensive and long-term approach to creating value for
our shareholders, customers, employees and society at large, we regularly conduct a
materiality analysis. This ensures alignment between our goals and prioritised areas, and
our stakeholders’ expectations. The material analysis has been adjusted and updated
through ongoing stakeholder dialogue in recent years and was further developed in 2020.
Based on materiality analysis, we identified four focus areas and related material topics in
2020. The four focus areas are financial capital and investment universe, customer
relations, our people and keeping our house in order (please see materiality matrix below).
Under Principle 6, we will be focusing on customer relations and the steps we will be taking
to work on this moving forward.

The material themes are ranked according to the influence they have on our stakeholders’
assessments and their decisions related to Storebrand, and their significance of business
impact. We consider all customer relations indicators (D, E, F and G) to have high or very
high business impact therefore we allocate resources to ensure we are meeting our clients’
expectations. Our annual report is structured by the findings of the materiality analysis
(Annual Report Storebrand ASA 2020). Key figures for each focus area, including customer
relations, is reported to the group management on an ongoing basis, and to the Board of
Directors annually.
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Storebrand is committed to report on the impact of its investments and engagement
results are communicated via different channels including: Storebrand dedicated websites,
clients’ newsletters, annual/sustainability reports or fund reports as well as in external
presentations.
After listening to client feedback, we introduced a new data-driven CRM platform in 2020
for customer engagement; this will allow us to use data in a smarter way to offer solutions
tailored to each customer. The platform is scheduled to be in effect for all customers in
the retail market during 2021 and will be rolled out in the corporate market in 2022.
We are open about our sustainability efforts and report in accordance with several leading
reporting standards, including the Global Reporting Initiative (GRI), task force on ClimateRelated Financial Disclosures (TCFD) and Carbon Disclosure Project (CDP), in line with the
expectations of a number of key stakeholders. Strategic ambitions, specific goals,
reporting and communication on sustainability are important success criteria in our work.
In addition, we engage in international sustainability initiatives such as The Net Zero Asset
Owner Alliance and Climate Action 100+ to help our customers have a future to look
forward to.
In 2020, Storebrand was ranked 2nd in the Norwegian Customer Barometer’s annual
measurement of customer satisfaction in the corporate market. The score of 73 points
(out of 100) indicates that customers were well satisfied with their customer relationship.
Storebrand received the highest score on loyalty among corporate customers. It is also
pleasing that sustainability was an important driver of loyalty and trust. This confirmed
that Storebrand’ s commitment to profitable sustainability will become an important
differentiator in both the corporate and retail markets.
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Principle 7: Signatories systematically integrate stewardship and
investment, including material environmental, social and governance
issues, and climate change, to fulfil their responsibilities.
Storebrand believe that the following strategies and investment methods maximise our
efficacy of stewarding funds:
•
•
•
•
•

Make investment decisions in line with scientific consensus
Reorient capital flows towards low-carbon, climate-resilient and transition
companies
Avoid investments that contribute heavily to climate change
Use ownership position to stimulate ambitious climate practices at portfolio
companies
Make it simple for clients to understand and contribute to a low carbon future

Make investment decisions in line with scientific consensus
Storebrand supports the commitments outlined in the Paris Agreement and that
statements and reports from the Intergovernmental Panel on Climate Change (IPCC) will
provide the scientific basis for our subsequent investment decision making. If there is
scientific uncertainty with regards to the negative effects of specific activities on climate
change, Storebrand will adopt the precautionary principle.
In order to accurately gauge climate risk and make informed investment decisions,
Storebrand will utilise Climate scenarios as an analysis tool. Selection of scenarios will be
in accordance with the following expectations:
•
•
•
•

Scenario provider must be scientifically recognised
Scenarios must cover both transition and physical risk
Scenario design should not rely on overshoot or on technical optimism
Scenario provider should deliver a range of scenarios from best case to worst case

On the basis of these expectations, Storebrand will actively use the Intergovernmental
Panel on Climate Change (IPCC) models. When setting short, medium and long-term
investment strategies, Storebrand will rely on the scenarios consistent with limiting global
warming to 1.5°C with no or limited overshoot. These scenarios require CO₂ emissions
decline by about 45 per cent from 2010 levels by 2030 and net zero emissions by 2050.
Reorient capital flows towards low-carbon, climate-resilient and transition
companies
Defining what is low-carbon and climate aligned not only presents investment portfolios
with risks that need to be mitigated, it also presents new opportunities to diversify
portfolios and improve their resilience to the effects of climate change.
The EU taxonomy will be central when defining low-carbon and climate-resilient activities.
The Taxonomy sets performance thresholds (referred to as “technical screening criteria”)
for economic activities which make a substantive contribution to climate change mitigation
and adaptation. These activities must avoid significant harm to other environmental
objectives (pollution, waste & circular economy, water, biodiversity) and meet minimum
social safeguards, currently defined as ILO Core Labour Conventions.
In addition to using external frameworks like the EU Taxonomy to inform investment
decisions, Storebrand will further develop internal analyses in order to identify companies
that provide Solutions to managing climate change. Solution companies as identified by
Storebrand will be included in investment portfolios.
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We will undertake an assessment of companies’ preparedness for the transition to a lowcarbon economy, with a focus on high impact sectors. Businesses that are clearly
undergoing a transition towards a low-carbon economy will be supported.
We will use the following metrics to measure, monitor and disclose climate-related risks
and to capture investment opportunities:
•

•

•
•

Carbon footprint: measure the carbon emissions of the investment portfolio, which
can then be used to compare portfolio emissions to global benchmarks, identify
priority areas for reduction (including the largest carbon emitters and the most
carbon intensive companies) and engage with companies on reducing carbon
emissions and improving disclosure standards.
Ratings and research: use the outputs from one or more of the various climaterelated data, research and ratings service providers as part of our assessment of
climate-related risks and opportunities.
Adaptation metrics: assess the preparedness of investee companies and entities to
the physical impact risks associated with climate change.
Climate risk assessment and monitoring: Storebrand will strengthen and enhance
continual climate risk assessment in financial decision making. All fund managers
in the Storebrand Group are responsible for assessing and reporting on the climate
risk profile of their portfolios. These climate risk assessments will be supported by
the sustainable investment teams and followed up in annual fund reviews.

Avoid investments that contribute heavily to climate change
Robust reviews of environmental impacts of investments and actively monitor emerging
issues and regulatory developments. In addition, we have additional guidelines and due
diligence for specific sectors with high climate risks. These guidelines are reviewed
periodically and updated based on emerging best practice, regulatory changes and
engagement with stakeholders. Exceptions from divestment limits may be made in cases
where companies can demonstrate a clear and rapid transition pathway. Storebrand:
•
•
•
•

No longer invests in companies that derive more than 5 per cent of their revenues
from coal.
No longer invests in companies that derive more than 5 per cent of their revenue
from oil sands-based activities.
No longer invests in companies that are involved in severe and/or systematic
unsustainable production of palm oil, soy, cattle and timber.
No longer invests in companies that deliberately and systematically work against
the goals and targets enshrined in the Paris Agreement.

Use ownership position to stimulate ambitious climate practices at portfolio
companies
Storebrand believes that one of the best ways to effect change is to be an active owner
and to engage with portfolio companies. We will seek to build positive dialogue with
companies, aiming to support their transition to low carbon and climate-resilient activities.
This will be done both through individual dialogue, but also through investor initiatives
such as the PRI and Climate Action 100+ (further information under Principles 9-12).
Exercising our voting rights at company AGMs is also an important way of influencing
company policy on climate change (further information under Principle 12). Where
appropriate, we will support shareholder resolutions on climate change, participate in
investor statements and engage with policy makers at national, regional and global levels.
Efforts will also be made to influence external fund managers to adopt climate policies in
line with our own.
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We will also engage with financial institutions with large exposure to sectors with high
climate risk. We expect these institutions to adopt and implement policies to address
climate related financial risks and opportunities in their investments and financial
operations.
Make it simple for clients to understand and contribute to a low carbon future
We aim to offer climate positive investment products across asset classes and investment
styles in order to make these products accessible to all our clients. Examples of products
we will seek to offer are fossil free funds, Green Bond funds, Sustainable Property
investments, and equity funds dedicated to investing in climate solutions. In addition, we
will ensure that the impacts of these products are reported regularly and transparently.
Our clients tend to choose us because we are a long-term investor providing pension
services with a strong sustainability profile. As such, the time horizons of our clients tend
to match our long-term investment strategy.
Information gathered through stewardship has informed acquisition, monitoring and exit
decisions (further information under Principles 9-12). We value the fact that our client
time horizons tend to match our stewardship activities for proactive engagement;
proactive engagement has a longer timeframe as we are trying to raise the standard within
a company and industry on a systematic level. Our engagements with companies, to
exercise stewardship on behalf of the client, are either reactive or proactive in nature:
Reactive engagements: those that pertain to dialogue with a company due to a specific
controversy, have shorter timeframes in order to address immediate controversies and
require companies to take immediate measures to mitigate. The timeframe for this shortterm mitigation will vary depending on the case.
For example: Motorola Solutions is excluded from our investments for providing
surveillance products to the Israeli Ministry of Defense to be used at illegal Israeli
settlements in occupied Palestinian territories and at check points at the separation wall.
Storebrand engaged with the company and explained that their actions were contributing
to severe human rights violations carried out by the state of Israel. It did not take longer
than 6 months of dialogue to understand that the company did not see this as human
rights violations and thus there was no reason to mitigate adverse impact. Therefore, the
company was brought up for exclusion to our investment committee that decided to
exclude the company.
Proactive engagement: naturally has a longer timeframe as we are trying to raise the
standard within a company and industry on a systematic level. We try to raise standards
by direct dialogue or through investor coalitions (targeting an industry or an issue).
For example: Storebrand is part of the Platform on Living Wages Financials, an alliance of
17 financial institutions that encourages and monitors investee companies to address the
non-payment of living wage in global supply chains. The minimum time frame for
engagement with a company is three years.
Our exclusions are assessed and enforced quarterly but our portfolios are constantly
monitored for potential breaches of our investment standards by the Risk and Ownership
team. Please also note that product exclusions such as tobacco are enforced immediately
each quarter once the screening for the product is carried out since they do not entail
dialogue with the company. Storebrand only engages with companies based on conductbased criteria (human rights, environmental degradation or corruption practices) where it
might be able to influence corporate behaviour. However, Storebrand will not engage for
example with tobacco producers since the nature of their activity is to produce tobacco
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and this will entail them changing business activity all together, which most likely they
would be opposed to do.
Reporting on breaches to the Storebrand Standard is done on a quarterly basis and
published on our website so that clients are able to view any new exclusions (Storebrand
Exclusion List Q3 2021). Portfolio managers are advised as to potential exclusions during
reactive engagements so that they do not invest or further invest in potential companies
subject to exclusion. This also gives portfolio managers the opportunity to share any
information they may have on the company in question.
Portfolio managers are also informed about companies targeted during proactive
engagements in order to coordinate dialogue. Portfolio managers may also inform the
sustainability team about potential new investments so that a sustainability assessment
can be carried out before investment takes place. This is especially the case for active
managed funds.
In connection with new EU sustainability regulation (Sustainable Financial Disclosure
Regulation, SFDR requirements) Storebrand is also prepared among others to start
reporting on Principle Adverse Impact as required. When SAM assesses the principal
adverse impacts on sustainability factors (PAI), SAM evaluates the assets managed on an
entity level, with the exception of assets where data on PAIs are not available (Principal
Adverse Impact Statement - Storebrand).
SAM continuously assesses any potential adverse environmental, social or governance
impact from activities in investee companies. For companies with heightened risk of
potential adverse impact, our Risk & Active Ownership team will undertake in-depth
analysis of the issue and decide on any further action, such as engagement or
recommendation for exclusion. Further integration and considerations of PAIs may take
place at SAM's subsidiaries and specific funds.
To ensure transparent communication, and to let stakeholders follow up on the
implementation of our Sustainable Investment policy, we are committed to:
•
•
•
•
•
•

Publish and make available to investors via our website this Policy for Sustainable
Investments
Fulfil PRI's reporting requirements, and publish results accordingly
Report on excluded companies on a quarterly basis
Report on companies on our observation list on a quarterly basis
Report on relevant key performance indicators, targets and results annually
Update stakeholders on key initiatives via our websites and annual reports

We will continue to report on the overall exposure of our portfolios to the risks and
opportunities presented by climate mitigation and adaptation, and to align this reporting
with the TCFD recommendations and other relevant disclosure frameworks.
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Principle 8: Signatories monitor and hold to account managers and/or
service providers.
SAM Board of Directors has responsibility for the implementation of Group Sustainability
Policy. SAM Investment Control and Analytics (ICA) department is responsible for verifying
that management complies with individual mandates as well as internal and external laws
and regulations. As part of the daily compliance controls, all trades and positions are
controlled for breaches on the Group Sustainability Policy, in particular any exclusions from
our investment universe.
As part of the exclusion process, our investment universe is monitored daily for potential
breaches of Storebrand standards and screened quarterly to assess if companies are in
breach of this sustainability policy. All holdings are continuously screened by ISS-Ethix
and Sustainalytics, which send "company alerts" once a month, including background
information on the possible event. The incident is then analysed by our experts, in the
Risk and Ownership team, on the specific topic and the decision to exclude a company (or
re-include an excluded company) is made by Storebrand’s Investment Committee. The
committee comprises several representatives of the Storebrand Group’s senior
management team and other executives, who meet quarterly.
Oversight for engagement and active ownership activities lies with the Active Ownership
Forum including SAM’s CIO, portfolio managers representing different funds and analysts
from the Risk and Ownership team. Main focus areas for sustainability engagement and
subsequent engagement strategy are decided by this Forum. The forum meets periodically
to follow-up engagement strategy, discuss results as well as new ESG themes and
coordinate engagement activities involving both portfolio managers and analysts from the
Risk and Ownership team. The forum reports to SAM's board.
Follow-up of voting at general meetings is done on an ongoing basis. All voting is registered
digitally. Voting rights on behalf of the funds under management shall be exercised with
the aim to enable for portfolio companies to fulfill the principles of corporate governance
set out in each fund company's guidelines for corporate governance. If voting, or other
exercise of ownership rights, takes place in violation of the guidelines, appropriate
justification must be documented.
Service providers are the subject of continual review to ensure services are delivered to
our standards and meeting our needs. Each service provider is internally assigned to one
person for regular meetings and to follow-up with each provider. There is also a
coordinated effort between the Sustainability Team and the IT team to compare and rate
different providers. Our internal processes are to ensure the service provider fits our
needs, quality and accuracy.
We also ensure that all of our data providers meet the EU disclosure requirements. Each
individual carrying-out analyses and review of service providers is also responsible for
negotiating the fee; this is so we can achieve a competitive price for the services. As we
regularly deal with pension funds, we receive many requests from clients about our choice
of data service providers and how we expect to be responsible stewards of their funds;
this ensures we are in practice of communicating the reasoning behind our choice of
service providers and holds us regularly accountable of our decisions.
Alongside our systematic monitoring, we also assess any stand-out cases, for example in
the advent of company controversies. As we invest resources to analyse our data service
providers and regularly scrutinise each company, we have no recent incidences of where
a data service provider has not met our needs.
Please see Principle 2 for additional information on service providers that we use.
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Principle 9: Signatories engage with issuers to maintain or enhance the
value of assets.
Storebrand's Risk and Ownership Team is in dialogue with a large number of companies
each year, seeking to influence them to move in a more sustainable direction. Through
our efforts in the UN Principles for Responsible Investments (UN PRI), we have
collaborated with other investors on several issues to exert a positive influence on
companies, and we have seen some very good results from this work. We advocate clear
principles and maintain high standards, please refer to the five key principles below:
Creating shareholder value:
manage sustainability risks, as
embrace sustainable solutions,
Thus, the shareholder value we
and governance value.

We believe that companies that are able to proactively
well as adjust their strategies and business models to
will also create increased shareholder value over time.
offer our clients also encompasses environmental, social

Aiming for a positive impact: Ultimately, we aim for our investments to have a positive
impact. We therefore do not only engage with companies to require them to redress
wrongs (reactive engagement); we also engage to lift sustainability standards in a
proactive way so as to address potential sustainability risks before they can become
impacts, as well as to encourage good practices. Accordingly, we allocate more resources
to these proactive engagements, engaging for long periods of time and, where possible,
with other investors for more leverage and better results.
Nordic approach: We are a Nordic actor. This means that we have more leverage in
Nordic countries where we are more known and where our exposure can be high (size of
holdings). We will prioritise our proactive engagement with Nordic companies, where our
Nordic position and knowledge of these companies enables for constructive and meaningful
dialogue that creates value both to these companies, to Storebrand, and our clients. This
however does not limit us to engaging only with Nordic companies, as aspects such as the
materiality of ESG risks, exposure, and the ability to have greater impact on ESG issues
remain important factors for considered in the prioritisation of our engagement work with
companies outside of the Nordics.
Multi-stakeholder engagement: We understand that many sustainability issues cannot
be just solved by companies or investors alone, they require the involvement of other
stakeholders. As a result, we engage with other stakeholder, such as governments,
industry organisations, environmental and human rights organisations or labour unions.
In particular, we consider policy-level engagement an important factor in stimulating
change since we believe regulation sometimes is required to advance many sustainability
issues.
Targeted engagement: We engage with companies on their sustainability practices,
management of risks to people and the environment, developments in accordance with
changing regulations, mitigating reputational risks, and expectations from their
shareholders and society at large. In our experience, the best results are achieved through
co-operation with other investors and when engaging individually, through targeted
engagement with companies where our ownership level is highest.
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Four key engagement themes to be prioritised for 2021 – 2023
1.

The Race to Net-Zero

Storebrand is committed to achieve net zero greenhouse gas emissions across all its assets
under management by 2050. Storebrand was one of the founding members of the United
Nations-convened Net-Zero Asset Owner Alliance. We also became a member of the Net
Zero Asset Managers Initiative in 2021. Our long-term ambition is backed up by shortterm targets for instance by 2025 emissions for specific asset classes will be reduced by
32 per cent.
We have designed an engagement approach to create an impact in the real economy and
encourage companies to define and implement climate strategies and align with the goals
of the Paris Agreement and reaching net-zero emissions by 2050 or sooner. We will also
continue to engage with a number of banks in order to understand their exposure to the
fossil fuel industry. Our participation in the Climate Action 100+, The Institutional
Investors Group on Climate Change (IIGCC) as well as the Principles for Responsible
Investment (PRI), connects us with like-minded investors and offers platforms for
collaborative engagement.
We expect investee companies to:
•
•

•
•

•

Implement a strong governance framework which clearly articulates the board’s
accountability and oversight of climate change risk.
Take action to reduce greenhouse gas emissions across the value chain, consistent
with the Paris Agreement’s goal of limiting global average temperature increase to
well below 2°C above pre-industrial levels, aiming for 1.5°C.
Provide enhanced corporate disclosure in line with the final recommendations of
the Task Force on Climate related Financial Disclosures (TCFD).
Support effective measures across all areas of public policy that aim to mitigate
climate change risks and limit temperature rise to 1.5°C. Storebrand will no longer
invest in companies that deliberately and systematically lobby against the goals
and targets enshrined in the Paris Agreement.
Support just transition by including workforce and community issues in climaterelated engagement on corporate practices, scenarios and disclosures.
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2.

Biodiversity and ecosystems

Nature underpins all economic activities. Businesses depend on it for direct inputs, such
as water and materials. Businesses also have an indirect dependence on it for production
processes, such as through erosion control and flood protection. Protection and sustainable
management of oceans, forests, wetlands and other sensitive ecosystems is essential to
long-term social and economic stability. Environmental degradation puts at risk the
capacity of nature to continue to generate the ecosystem services which businesses and
society depend on. Failure to recognise business dependencies and impacts on nature
exposes companies, and the financial institutions that invest in them, to ‘hidden’ risks.
We expect companies to mitigate impacts on biodiversity and ecosystems through
commitments at the organisational level and respect international agreements such as the
UN Convention on Biological Diversity. Companies depending on or impacting biodiversity
and ecosystems should integrate relevant nature-related risks and opportunities into their
corporate strategy, risk management and reporting. Reporting standards and principles in
this area are still evolving, and once the Task Force on Nature-related Financial Disclosure
(TNFD) has delivered a standardised reporting framework for biodiversity, we expect our
investee companies to report in line with these recommendations.
We call on companies to demonstrate a commitment to halt the loss of biodiversity and
degradation of ecosystems through taking the following steps:
•
•
•

•
•

3.

Companies should have strong awareness and governance around nature-related
risks and opportunities.
Companies should set biodiversity commitments and create action plans with short, medium- and long-term targets, and disclose performance against these.
Companies should assess their direct and indirect dependencies and impacts on
biodiversity and ecosystems and incorporate such assessments into their policies
and business management.
Companies involved in value chains of commodities with deforestation risk should
adopt no deforestation or no-conversion commitments.
Companies should adopt a precautionary approach where there is a risk of
significant biodiversity and ecosystem impacts and disclose information at the
appropriate level of detail on operations in or sourcing from environmentally
vulnerable areas.

Resilient Supply Chains

Respect for labour rights in company supply chains has been an important engagement
theme for Storebrand over the years. Building on this work, it will be our main focus theme
for engagement within social issues in 2021 -2022.
After watching the devastating effects the pandemic has had on millions of supply chain
workers' health and their precarious working conditions, it is more important than ever to
build more resilient supply chains. The pandemic has made all vulnerabilities in supply
chains even more visible and it also gives us a better opportunity to discuss and address
them with companies across different sectors.
We understand that many of the challenges in supply chains cannot be solved just by
companies or investors alone and thus a multi-stakeholder approach is essential to make
progress. For this reason, Storebrand is participating in different engagement initiatives
that also adopt such an approach and cover different issues pertaining supply chains and
involved different stakeholders, not just the companies.
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For example, we are signatories and participate in engagements on forced labour, in
general, based on data from Know-the-Chain in collaboration with the Investor Alliance
for Human Rights. More specifically within this issue, we are also involved in engagements
discussing the situation of Uighurs in the Xinxiang region in China. Within the Investor
Alliance, Storebrand has also been engaging with companies on COVID-19 measures in
the supply chain for over a year.
In 2021, Storebrand joined the Platform for Living Wages Financials too to have more
leverage on this issue by joining other investors and a more structured approach through
research, methodology and dialogue with other stakeholders. Addressing living wages and
helping to create the structures supporting them, not only has an effect on workers' health
and working conditions in general, but it also allows for the eradication of other social
issues such a poverty, child labour, forced labour and low-living standards. Last, disclosure
on these issues is also extremely important for investors and therefore we support the
Corporate Human Rights Benchmark initiative. Companies have been asked to:
•
•
•

Complete a mapping of its supply chain, in and outside of China, to identify direct
and indirect business relationships that are connected to the Uyghur Region;
Demonstrate steps to disengage any business relationships with suppliers
connected with forced labor in and from the Uyghur Region; and
Publicly disclose efforts and progress on the above including on how the Company
is working with affected rights holders in determining remedy.

Storebrand is one of the lead investors engaging with H&M, a company that is progressing
positively in addressing this issue. The company shows the mapping of suppliers and
openly discusses mitigating measures. We consider this move to be a positive outcome of
engagement and we will continue to monitor progress to ensure our objectives, stipulated
at the start of engagement, have been met.
So far, Storebrand is engaging with companies within the garment, ICT, food and
renewable sectors. We ask companies to carry out human rights due diligence in their
supply chains and thus encourage them to:
•

•
•

•

4.

Identify, assess, avoid and mitigate human right risks by implementing policies and
practices in covering areas such as: commitment and governance; traceability and
risk assessment; purchasing practices; recruitment and worker engagement
Remediate for negative impact caused by implementation of remediation programs
as an answer to their grievance mechanisms
Adopt a meaningful engagement with suppliers and other important stakeholders.
For companies that share the same suppliers, collective dialogue can increase
leverage, both with suppliers and with governments. Collaboration in multistakeholder initiatives, with labor unions, governments, industry association can
be crucial to solve systemic risks and identify sector-wide solutions.
Disclose and report on efforts to address human rights risk across supply chains by
using as guidance the UN Guiding Principles Reporting Framework and or initiatives
based on them.

Corporate sustainability disclosure

As an investor with a high focus on sustainability, Storebrand believe that all companies
should report on standardised and company-specific sustainability metrics. This will benefit
all stakeholders and increase transparency. The level of oversight and reporting on ESGspecific issues are good indicators of how a company measures and manages its exposure
to sustainability risks. This is important to us as investors.
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Increased reporting will improve the flow of sustainability information to investors and
others alike. It will make sustainability reporting by companies more consistent, so that
investors, banks and regulators can use comparable and reliable sustainability information.
Companies based in the EU will be subject to regulations that streamlines and demand
such reporting, but we will demand the same disclosure from publicly listed companies in
all countries.
We believe that it is in everyone's interest that companies report on how sustainability
issues affect their business, and how their own operations and products/services impact
people and the environment. Currently there are differing standards and few regulatory
requirements on corporate sustainability disclosure, leading to non-comparable and
insufficient information. This means that we as investors do not have a good enough
overview of the sustainability risks our portfolio companies are exposed to. We need this
information to be comparable and verifiable to channel our investments towards the most
sustainable companies, to protect our clients’ returns.
We will therefore highlight the importance of consistent, reliable and verifiable reporting
on sustainability indicators in our dialogue with our portfolio companies in the period 20212022.
We expect our investee companies to:
•
•
•
•
•

Integrate sustainability risks and measurable targets into the decision-making
process.
Provide enhanced corporate disclosures in line with TCFD recommendations where
applicable.
Disclose their remuneration policies and packages for senior management and that
these are aligned with the companies' sustainability targets.
Report on diversity in the company, such as gender pay gap and diversity
initiatives.
Report on their commitments to adhere to international standards such as the UN
Global Compact Principles or other similar frameworks.

Further to the four prioritised engagement themes, the Storebrand Group will consider
engagement with companies in the following cases:
•
•
•
•
•
•

Serious or systematic breaches of human rights
Corruption and bribery
Serious environmental and climate damage
Companies with a low sustainability rating in high-risk industries
Company strategy or performance differing substantially from that previously
communicated
Governance issues such as:
o Replacement of directors
o Equity issuance and dividend policies
o Remuneration of key personnel
o Transactions between related parties
o Diversity issues
o Improve ESG reporting

Engagement alternatives
If the outcome of engaging with companies fails to meet our expectations, the Storebrand
Group may consider other actions. If the company is on our observation list, we will make
an exclusion assessment (further information under Principle 11). For other companies,
our actions may include:
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•
•
•

Expressing our views publicly
Proposing resolutions at the company’s Annual General Meeting
Requesting an Extraordinary General Meeting

The Storebrand Group may engage in collaboration with other investors where we believe
this to be in the best interests of our unit holders. When working with other investors to
influence companies, the Storebrand Group is always mindful of conflicts of interests and
of being put in an insider position.
Storebrand's Engagement Forum supervises, selects and prioritises all engagement
initiatives. It is also a place where active ownership and engagement best practice is
discussed. It includes financial analysts as well as ESG analysts and the head of SAM. The
forum reports to SAM Board of Directors.
Active ownership examples spanning funds, assets and geographies
Our goal for active ownership is to safeguard shareholder value and contribute to
increasing it. Through commitment, direct dialogue, dialogue through collaborations and
voting, we strive to reconcile the interests between management and owners. Active
ownership is a way of reducing risks and improving the quality of our funds. For
Storebrand, it is also an important part of our active ownership that companies contribute
more positively to the world, both to create financial value and to create a more
sustainable development in line with our vision to create "a future to look forward to ".
Thus, we not only address problems that arise in our portfolio companies, but also work
proactively to ensure that both we and the portfolio companies have a positive impact on
the outside world.
Our commitment is independent of asset class. In our view, ESG risks are as relevant for
fixed income positions as for equities. When it comes to the opportunity to influence, we
sometimes find it easier to get in touch with relevant people in companies, for example
when they issue a bond than with equity investments.
Internal engagement is primarily exercised in two cases:
1. when a controversial event has been encountered through our continuous
screening of the investment universe (reactive influence)
2. if the active ownership forum has decided to initiate a proactive influence process
(e.g. based on our focus areas)
Proactive dialogues are based on due diligence/risk analysis, which identifies companies
that are active in high-risk sectors but where the risks are not managed in a satisfactory
manner.
We are also committed to proactively raising sustainability work in the companies, to
manage possible sustainability risks before negative effects/controversies may arise and
to support best practice, e.g. within an entire industry.
Therefore, we allocate more resources to these proactive engagements and engage for
longer periods of time (read more about current focus areas 2021-2023 above).
Since earlier this year, in-house dialogues are followed up and logged on our Acty system,
where the results of the dialogues are also classified according to an internal scale (see
page 37 for further information).

32

The Risk & Ownership team added two new analysts this year and thus expanded internal
resources for proactive advocacy work. Together with the rest of the team, they will
conduct targeted dialogues within the framework of the focus areas, as well as on the
basis of a Nordic approach. This means that we must prioritise our proactive involvement
in Nordic companies, where our position in the market and knowledge of these companies
enables a constructive and meaningful dialogue that creates value for the company, our
customers and for ourselves.
An example of what we have worked proactively with during the year is to map the 20
holdings where we have the largest owned emissions. We will intensify the dialogue with
these to make them reduce their emissions. The companies are Norsk Hydro, DFDS, Yara
International, Elkem, Angang Steel Co, Haci Omer Sabanci Holding, Wallenius Wilhelmsen,
Gazprom, Odfjell, Equinor, Petroleo Brasileiro, Waste Management, JFE Holdings, Nippon
Steel, Lafargeholcim, Wilh Wilhelmsen Holding, SSAB Svenskt Stal, Jiangxi Copper Co.,
LUKOIL PJSC and Euronav.
An example of reactive in-house engagement in the case of Swedbank: Swedbank has
been on our observation list due to problems with money laundering since the beginning
of 2020. Storebrand issued requirement specifications of action to be taken for Swedbank
to be removed from the observation list. There have been improvements in Swedbank's
implementation of the changes recommended and required by us and financial
supervisors. Storebrand will continue our commitment with Swedbank in the coming
months.
An example of reactive engagement and following-up post-exclusion in the case of
Hyundai: Hyundai was excluded from our investments in Q3 2017 due to its recurrent and
systematic conflicts with employees in several countries due to the lack of company's
recognition of freedom of association rights and anti-union activities. Employees also
complained of long working days without any overtime pay. These situations have led to
violent conflict and 23 strikes in the last 26 years. Post-excluding Hyundai from our
investment universe, Storebrand continued its dialogue with the company to set-out what
changes needed to be made and also encourage the company to take meaningful action
to meet these objectives.
In 2018, Storebrand Asset Management's CEO, SKAGEN's Investment Director and
Storebrand sustainability analysts visited Hyundai in South Korea to discuss these issues
with high level executives at the company. The company was asked about a formal
freedom of association policy and its implementation, as well as working conditions for its
employees. A positive outcome of this individual engagement is that Hyundai has been
working with these issues since it was excluded from our investments. Storebrand will
continue its dialogue to assess progress.
There was another visit by SKAGEN to Hyundai in South Korea a year later in 2019 to
monitor and discuss progress. Hyundai continues to implement the changes and we
continue to monitor the change. Even though all of our objectives have not yet been met,
we consider the positive move by Hyundai positive and indicative of greater change. We
continue to invest resources to monitor the situation.
Lobbying Activities on climate in Toyota Motors: Along with three other investors,
Storebrand engaged with Toyota Motors in order to make them review lobbying activities
and increase transparency on their stance on climate change and emissions. The
engagement was successful and resulted in a commitment regarding these points from
Toyota during 2021.
Collaborative engagement on human rights in Myanmar: A major part of Storebrand’s
work on social issues was focused on the severe human rights situation in Myanmar during
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Q2 2021. This resulted in Storebrand leading an initiative gathering 80 asset managers
representing over 3 trillion euros in capital, calling on companies to mitigate risks of
contributions to human rights violations in Myanmar through an investor statement
(Investors mobilize to support human rights in Myanmar | Storebrand (mynewsdesk.com).
Sharing of resources and collaboration makes it easier for investors to engage with
companies and exercise more leverage.
Storebrand has contacted numerous companies with operations in Myanmar. As part of
the due diligence review, one company, Adani Ports, was excluded. This exclusion was
based on a combination of factors, including breach of Storebrand’s coal criteria as well as
human rights criteria. Dialogue is still on-going with other companies with operations in
Myanmar and further dialogue will continue either directly or in collaboration with other
investors through the investor initiative. This initiative is an opportunity for the private
sector to show leadership by assisting Myanmar’s transition to peace, justice, and
democracy.
Collaborative pro-active engagement regarding deforestation: Another example of
what we have worked proactively with over the past year is linked to deforestation. We
adopted a policy on deforestation in 2019, with the ambition of having a deforestationfree portfolio in 2025 and a commitment to assess our portfolio for deforestation risk by
the end of 2020. As there is no generally recognised standard for reporting deforestation
risk in investment portfolios, we had to develop our own method. Together with KLP,
Rainforest Foundation Norway and Hindsight Consultancy, we produced a report on
available tools and data sources to monitor deforestation risk and identify data gaps.
Published in August 2020, the report assesses the quality and suitability of the ten leading
tools and databases in terms of scope, method used, availability and comparability of data.
Based on findings and recommendations from this report, Storebrand designed a risk
assessment method using the Forest 500 and Trase databases, which assess companies
'risk exposure and the quality of companies' deforestation policies. We conducted an initial
screening of our public equity portfolio in December 2020 and identified companies and
financial institutions with a direct or indirect exposure to risks arising from the production,
use or financing of raw materials with particularly high deforestation footprint, including
palm oil, soybean, timber, cattle products, pulp and paper.
The screening method will be continuously expanded and improved, as more complete
amounts of data become available. From the group of identified companies, we have
selected 50 companies for further commitment and communicate our expectations for
improved forest protection in operations and supply chains. Based on the companies' initial
response, we will continue to work with companies that show awareness and a willingness
to improve, and consider risk-based divestment for companies that do not show a
willingness to change. We use collaboration platforms where possible, but for most of the
targeted companies we have to do it on our own. Storebrand will update the risk
assessment for deforestation annually and increase the number of corporate
commitments.
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Principle 10: Signatories, where necessary, participate in collaborative
engagement to influence issuers.
Collaborative engagement with other investors is exercised in cases where it is possible to
identify a clear common interest within an investor group and the leverage effect to bring
about a change is judged to be better than through own commitment. It is often more
effective to merge several investors.
One example is the investor alliance that Storebrand initiated in 2020 and has since led,
which demands better protection of the rainforest from the Brazilian authorities. This is
conducted with The Investors Policy Dialogue on Deforestation (IPDD). It brings together
45 investors with $7 trillion in assets under management. The initiative received a great
deal of attention, where the Vice President, the Governor, the Congress and several
ministers invited to a meeting to discuss the investor group's demands. Brazilian
authorities promised to fight illegal deforestation.
Due to a lot of interest and attention around the initiative, Storebrand has set up a twoyear working group that will work more systematically with government dialogues in
countries where deforestation is a problem. In this work, we have brought with us several
of our external management organisations, both by being behind the initiative and in some
cases as participants in the practical work.
Another initiative is Storebrand's work on social issues, which during the second quarter
of 2021 was largely focused on the serious human rights situation in Myanmar. As a result,
Storebrand led an initiative under the Investor Alliance on Human Rights that brought
together 80 asset managers representing over €3 trillion in capital and urged companies
to limit the risk of contributions to human rights violations in Myanmar through an investor
statement. As part of the due diligence review, one company, Adani Ports, was excluded.
However, this exclusion was based on a combination of several factors. Dialogue is still
ongoing with other companies operating in Myanmar and further dialogue will continue
either directly or in cooperation with other investors through the investor initiative. This
initiative is an opportunity for the private sector to show leadership by helping Myanmar's
transition to peace, justice and democracy.
During the first half of 2021 we have adopted an even more proactive approach to
corporate engagement, to speed up progress on ESG issues and increase the value of our
investments. The engagements are in some cases done alone but very often also in
cooperation with likeminded investors and organisations. We have set even clearer
expectations to the boards and management of investee companies and refined our
general principles for engagement.
We have also taken the lead on more initiatives. To be more efficient we have prioritised
four engagement themes for 2021-2023 (see Principle 9). We use voting as a complement
to our engagement activities to exert extra influence over companies we are engaging
with or to signal that some sustainability issues are important to us, please see principle
12 for more information on voting.
We established a new framework for following-up and evaluation of suppliers in 2020; the
framework focuses on collaboration for continuous improvement regarding sustainability
and maintaining assets’ value. Our engagement strategy is decided at the beginning of
each year in an active ownership forum including the CIO, portfolio managers representing
different funds and analysts from the Risk and Ownership team. This forum meets
periodically to follow-up engagement strategies, discuss results and coordinate future
engagement strategies.
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Storebrand considers engagement with companies in the following cases:
Sustainability issues, such as:
•
•
•
•

Severe or systemic breaches of human rights
Severe corruption and financial crime
Severe environmental and climate damage
Companies with a low sustainability rating in high-risk industries

Governance issues, such as:
•
•
•
•
•
•

Replacement of directors
Equity issues and dividend policies
Remuneration of key personnel
Transactions between related parties
Diversity issues
Company strategy and/or results that differ substantially from those previously
communicated

Storebrand prioritises engagement based on:
•
•
•
•
•

Materiality of ESG factors
Geography and/or market of companies (Nordic markets are prioritised because
Storebrand has greater leverage in these markets)
Exposure (size of holdings)
Degree of leverage and/or scope to effect change
Ability of changes to positively impact ESG issues
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Principle 11: Signatories, where
activities to influence issuers.

necessary,

escalate

stewardship

Prior to each engagement, specific goals are established for the engagement process to
ensure clear communication with the investment objects and to facilitate the measurement
of the engagement's success. ESG analysts in the Risk and Ownership team record the
success factor for the commitment in each engagement process.
There are four levels of success, where the fourth and highest level is in line with the UN
Principles for Responsible Investment, PRI: Improved Business Practices (in line with the
PRI definition of success: "The actions taken were fully or mostly completed after
Storebrand contacted the company"). We can therefore assume that our efforts have
contributed to the improvement when this level is reached, although it is seldom possible
to determine exactly to what extent. Here is brief description of our internal scale to
measure engagement success:
•
•
•
•

Level 1 = company contacted (explanation of concerns + request for company
practice improvement; no response
Level 2 = company contacted; unsatisfactory response
Level 3 = company contacted; satisfactory response
Level 4 = company contacted; improved business practice

The progress of engagement is discussed in a monthly meeting of the Risk and Ownership
team, including minimum requirements, alternative methods of achieving or improving
dialogue, and whether an engagement should be escalated or not.
If the company does not meet our minimum requirements (or communicates a plan and
ambition to start measures) after repeated dialogue attempts we escalate our actions.
Escalation can mean the following actions:
•
•
•
•
•
•

raising issues at board level if management is not responsive
expressing our views publicly by issuing a public statement
cooperating with other investors if not already done so
proposing, submitting or co-registering resolutions at the AGM
voting against re-election of board members concerned or propose an
extraordinary general meeting
to involve Storebrand's managers in the dialogue or collaborate with other investors

In cases where escalation does not lead to the necessary improvements, the case will be
presented as a last resort to the Group's Investment Committee to make a final decision
to exclude the company from the investment universe. The case presented to the
Investment Committee is anonymised so that the decision can be made on as objective a
basis as possible.
We sometimes put companies on an observation list before excluding them from our
investment universe; these are companies that we consider close to being excluded based
on norm-violations but do not get caught up in ISS-Ethix or GSS filters. These are
companies that we consider being close to being excluded based on norm-violations, from
in-house qualitative analyses, and will benefit from active influence. Companies on the
observation list are being continuously monitored for improvements and adherence to our
standards.
Companies may only stay on this list for three years before being excluded from our
investment universe. We issue companies on this list a specification for change we expect
to see; this specification is reviewed annually to ensure the company takes material action
on issues. If the company does not take action to meet the specification, there may be
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cause for exclusion. While a company is on the observation list, we may not increase our
investment in the company (the portfolio weight may not exceed 1.2 times what it was at
the date when the company ended up on the observation list). There can be a maximum
of five companies on the observation list at the same time.
If we choose to exclude a company there are formal routines for reporting to companies
and internal formalities of compliance working with fund managers. Companies are
informed of their exclusion and the reasons for our decision. Companies are also informed
of the requirements for re-inclusion and are invited to contact us when they believe they
have met our requirements. Storebrand has previously had the practice of contacting
excluded companies regularly (typically every six months) to request updates on their
progress and to potentially re-open dialogue.
Now Sustainalytics has started reporting "outlook points" which means that we can
continuously follow changes in the companies that trigger a better point. If our re-inclusion
requirements have been met, or we see meaningful action in the right direction, we open
up a dialogue with the company about re-inclusion. Sustainalytics data means that we do
not have to contact every excluded company every 6 months but can follow this up in a
structured and continuous manner. For companies that are not covered by Sustainalytics,
we still contact them ourselves, which is especially relevant to cases linked to international
law.
Storebrand chooses to escalate engagement based on the following criteria:
•

•

•
•

Product-based exclusions: controversial weapons (landmines, cluster munitions,
nuclear weapons, chemical / biological weapons), palm oil plantation owners with
unsustainable business practices and practices, and holdings with more than 5%
income from coal, oil sands or production / distribution of tobacco and cannabis for
recreational use.
Norm-based exclusions / controversial issues: includes companies that violate
international humanitarian law, human rights, workers' rights and international law
and / or commit serious climate and environmental damage. We also exclude
companies that are guilty of financial crime and corruption. The exclusions are
based on international conventions and standards.
Lobbying: Exclusion of companies that consciously and systematically work against
the UN's global sustainability goals and the content of the Paris Agreement.
Exclusion-based on breach of norms is made by an investment committee. The
portfolio is continuously screened by ISS-Ethix and Sustainalytics, which send
"company alerts" once a month, including background information on the possible
event. The incident is then analysed by our experts on the severity of the incident
and whether it violates our standards by looking at:
o
o
o
o
o

Extent of incident
If it is an isolated event or an event that can be considered a systemic
behaviour of the company in question
Management interference
The company’s ability to correct the problem and reduce the effects of the
damage
Risk of reoccurrence

The decision to engage with companies is based on our assessment of the significance of
a particular matter, holding size, scope to effect change and opportunities to collaborate
with other investors. Please see below for two examples of escalation from this past year.
There are additional examples of engagement and/or escalation under Principle 9.
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Example 1: Lobbying Activities on Climate in Toyota Motors
Earlier this year, we escalated engagement with Toyota Motors in order to review lobbying
activities. Toyota Motors sided with the Trump administration in a bid to bar the state of
California from setting its own fuel efficiency rules which is in direct contravention to the
goals of the Paris Agreement. Along with three other investors, Storebrand engaged with
Toyota Motors in order to make them review lobbying activities and increase transparency
regarding their stance on climate change and emissions. The engagement was successful
and resulted in a commitment regarding these points from Toyota during 2021. Toyota
are reviewing public policy engagement activities and ensuring they are consistent with
the long-term goals of the Paris Agreement.
Example 2: Shareholder resolution at Bunge AGM
During Bunge’s AGM, CEO of SAM emphasised that Bunge’s current policies fail to meet
their company commitments and that the company’s deforestation risk in Brazil is 51 per
cent higher than that of its closest competitor. He stressed that necessary measures must
be taken immediately to address the implementation gap, to ensure that Bunge’s nodeforestation goal is reached. SAM filed a resolution at this AGM calling on Bunge to
eliminate deforestation in its supply chain. Shareholders overwhelmingly voted in support
of this resolution.
Continued exposure to such deforestation risk may expose Bunge to material financial
risks, including supply chain volatility, constrained access to capital, market access loss
and constraints from regulations. As institutional investors, we believe climate change
represents one of the greatest systemic risks facing society today.
The proposal now commits Bunge to issue a report assessing how it could increase the
scale, pace and rigor of its efforts to eliminate native vegetation conversion in its soy
supply chain. The report should be aligned with the requests outlined in the proposal to:
•
•
•
•

Eliminate the conversion of all native vegetation in soy supply chains
Adopting a best practice supplier non-compliance policy
Setting a cut-off date for native vegetation conversion
Participate in industry agreements seeking to curtail native vegetation conversion

SAM has made it clear to Bunge’s board of directors and stakeholders that Storebrand will
continue to engage with Bunge to strengthen its policies for eliminating deforestation,
which is critical to limiting climate change to the Paris aligned goal of 1.5°C.
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Principle
12:
Signatories
responsibilities.

actively

exercise

their

rights

and

Storebrand exercises stewardship by pushing for high standards of corporate governance
and to continually evaluate sustainability-related risks and opportunities, which in-turn
have material consequences on a fund’s performance. We consider the purpose of our
active ownership as to promote good long-term development in the companies in which
our funds are invested to achieve the best possible return for our investors.
Our ownership role must take advantage of our investor’s common interest and contribute
to the long-term healthy development of the financial markets. Storebrand exercises
active ownership to maintain high-quality funds, reduce risks and to contribute to
sustainable development; all of these reasons are aligned with effective stewardship on
behalf of our clients. Our Sustainability Policy includes guidelines for active ownership and
shareholder engagement, which states how the Fund Company shall act as an owner of
the companies that the funds invest in. The principles apply to all funds under
management.
How we exercise our rights and responsibilities changes with the type of fund, asset and
geography. We have several fixed income funds where we invest in bonds issued by
companies and governments; as bonds do not allow voting rights, the possibility of
influencing through voting is not applicable. In these instances, we adopt other
engagement approaches such as opening dialogue with bond-issuer or issuing public
statements. For fixed-income investments, sustainability is central because it is a risk
minimisation factor and thus integrated into credit decisions. As lenders tend to have longterm business relationships with borrowers, a lender may engage with the company even
if one cannot exercise a voting right at a general meeting.
We use proxy voting as a complement to our engagement activities to exert extra influence
over companies or to signal that some sustainability issues are important to us.
Considering the fact that some sustainability issues, such as climate change, cannot be
solved by investors and companies alone, we do also express our views regarding these
pressing issues to governments and authorities.
The framework for the use of voting rights for funds managed by the Storebrand Group is
set out in sections 2-24 of the Norwegian Regulations on Securities Funds and in the
industry recommendations from the Norwegian Fund and Asset Management Association.
The ultimate responsibility for the execution of corporate governance in the Storebrand
Group’s funds lies with the Board of Directors of the respective fund management
company. The daily execution is delegated to the portfolio managers of each fund and
activities are reported back to the Board. The Board annually evaluates the execution of
corporate governance.
Voting rights must be exercised to the benefit of the fund in question, with the objective
of securing the best possible risk-adjusted returns for unit holders. Normally, the portfolio
manager assesses how the voting rights are to be used. In all cases where we vote, the
respective portfolio manager familiarises him or herself with the matters to be discussed
at the general meeting and decides how to vote. Voting rights are exercised directly by
the fund management company or by using a proxy voting platform.
The Storebrand Group typically votes against management in the following situations:
•
•

Inadequate information ahead of meeting
Lack of majority of independence members of the board or independent board
committees (remuneration, nomination and audit committees)
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•
•
•
•

If the Management Company considers that the Board and/or board members do
not meet requirements for sufficient competence and knowledge
Anti- takeover mechanisms
Unnecessary or unfair changes in capital structure
Excessive executive compensation

Specific situations may call for unique responses and we will always take market and
company conditions into consideration. To the extent that voting rights have been
exercised in controversial cases or where the Storebrand Group has voted against the
Board’s or management’s recommended course of action, the Storebrand Group will
disclose the voting rationale. A vote disclosure is sent to the [company’s] Board and our
unit holders are informed via the Storebrand Group website.
The Storebrand Group has selected Institutional Shareholder Services (“ISS”), an
independent service provider, as the platform for our proxy voting activities. ISS provides
notices of general meetings and comprehensive information about the companies, the
voting items on the agenda and recommendations. Funds managed by the Storebrand
Group will vote according to our own voting policy, and always in what we deem to be the
best interest of our funds.
When we do not have a policy in place for a specific ballot item, we will typically follow the
ISS recommendation. For ESG specific shareholder resolutions, we do not adopt the ISS
recommendation but do our own assessment. We review our relationship with ISS on an
annual basis, including the quality and effectiveness of the services provided. Each fund
has a custodian approved by the Financial Supervisory Authority of Norway. The custodian
bank also provides information related to general meetings.
The Storebrand Group engages in stock lending but will normally recall shares so that its
funds can vote for at least 50 % of share ownership at a general meeting. Securities
lending does not compromise our funds’ ability to focus on sustainability.
The Storebrand Group is dependent on access to company information in order to assess
any challenges related to corporate governance. The Storebrand Group believes it has a
clear understanding of the rules on inside information and will always act within these
laws. We similarly expect that companies and their advisors also have an awareness of
relevant legislation and do not put the Storebrand Group in an insider position without our
consent.
We do not believe in one universal method to achieve our goals but believe in a nuanced
combination of dialogue, exclusion, inclusion and integration. Other factors such as the
responsiveness of company to actual issues, reasonableness of remedial action, potential
cost and benefits of the suggested action and shareholder benefit, will be considered.
Below is a non-exhaustive list of how Storebrand will tend to vote. Storebrand will vote
for:
•

•
•
•
•

Measures that reduce environmental damage in alignment with; The Rio
Declaration on Environment and Development; The Basel convention on hazardous
Wastes and Their Disposal; The Convention on Biological Diversity or The
Convention on Wetlands of International Importance.
Reporting on foreign military sales or offset agreements.
Disclosure of risk assessments and risk management for operations or sales to
conflict zones, fragile states and authoritarian regimes.
Adoption of policies related to the sourcing of minerals from conflict zones.
Measures that promote human rights; we do not consider the responsibility of
corporations as stopping at the employee level, but including members of
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•
•

•

•

communities that are affected by the company’s operations. Storebrand expects
companies to implement policies and management systems in alignment with; all
ILO core conventions including ILO 169 on Indigenous and Tribal people; the UN
Covenants on Civil and Political Rights and on Economic, Social and Cultural Rights;
The UN Convention on the Rights of the Child; the UN Convention to Eliminate All
Forms of Discrimination Against Women; the UN Guiding Principles on Business and
Human Rights; the UN Charter; the Voluntary Principles on Security and Human
Rights among others.
Disclosure of company policies relating to data security, privacy and freedom of
speech.
Implementation of policies that are in alignment with; UN Convention against
Corruption, the Council of Europe Criminal Law Convention on corruption, the OECD
Convention on Combating Bribery of Foreign Public Officials, the OECD Guidelines
for Multinational Enterprises and Principle 10 of the UN Global Compact.
Disclosure of company anti-bribery and anti-corruption practices, especially in
countries with weak implementation of anti-corruption laws and/or weak anticorruption laws.
Financial transparency on tax.

In the period Q3 2020 – Q2 2021, the Group voted at 474 annual meetings and at
approximately 6,950 unique proposals. In 10% of the votes via ISS, we voted against
management's recommendations. Due to the pandemic, in 2020 we only voted by
electronic means via proxy using ISS.
In the first two quarters of 2021 we voted at 415 general meetings across more than 30
different markets. We vote in accordance with Storebrand’s sustainable investments
policy. Approximately 90 per cent of our votes were in accordance with the management’s
recommendations. Votes against management recommendations were related to
excessive remuneration packages, shareholder resolutions regarding climate risk
disclosures and plans, human rights risk reporting or the election of directors. For example,
if management recommends a climate emissions reduction strategy that we do not think
is ambitious enough or management recommends against human rights risk reporting. All
our votes are published online and readily accessible for our clients.
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Storebrand Asset Management had 144 unique engagements with investee companies
during the first half of 2021. The engagements covered several themes, with the major
ones being:
• 22% Human rights in conflict zones
• 15% Climate risk in the financial sector
• 13% Equal access to medicine
• 13% Living wages
• 12% Forced labour
• 6% Coal financing
• 2% Lobbying disclosure
The majority (85%) of our engagements were proactive and two thirds of these were
collaborative.
One example from 2nd quarter is a resolution filed by Storebrand Asset Management at
the AGM of the major soy producer Bunge, calling on the company to eliminate
deforestation in its supply chain. Shareholders overwhelmingly voted in support of this
resolution (see page 39).
Another example is Storebrand’s vote against the energy company Equinor and
management’s recommendation regarding short-, medium- and long-term targets on
climate emission reductions, as we expect all our investee companies to disclose carbon
emissions, adopt science-based targets and targets for reducing emissions in line with the
Paris Agreement.
During FedEx Corporation's AGM in September there were several contentious shareholder
resolutions challenging the management of the company. There was a proposal on
reporting on racism in the corporate culture, reporting on political contributions, reporting
on lobbying activities, and its alignment to the company values and a proposal on a
requirement of an independent board chair. We supported these, but only the lobbying
reporting received enough votes to be approved.
We also recently voted on a resolution for NIKE to conduct a Human Rights Impact
Assessment on its cotton supply chain (linked to Storebrand’s work on forced labour in
Xingjang region of China), which was against the recommendation of management of the
company.
In the third quarter of 2021 we voted at 117 general meetings across 25 different markets.
The voting season in Europe and USA came to a close while it was more activity in the
Indian market. Approximately 89 % of our votes were in accordance with the
management’s recommendations. We voted on 13 shareholder proposals in the quarter.
Excluding companies from our investment universe is not an aim, but the last resort if
there is no viable progress, if there is a significant risk of recurrence with respect to
normative breaches or if the products are in breach with the Storebrand standard. 44 new
companies were excluded from Storebrand’s investment universe during first half of 2021,
of which the majority are excluded due to coal activities. 34 companies were excluded in
Q2, while 10 companies were added to the exclusion list in Q1.
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The company Adani Ports was excluded due to Storebrand’s coal criteria, but an
assessment of the due diligence procedures regarding human rights in Myanmar, was also
part of the consideration. Storebrand did not receive a satisfactory response from the
company regarding their due diligence procedures to mitigate risk of contributing to severe
human rights violations by managing a port owned by a company under the control of the
military in Myanmar. Storebrand has also added Myanmar to its list of excluded sovereign
bonds, as a result of the human rights situation in the country.
Our Storebrand Standard exclusion list applies to all our NOK 1000 bn in Assets under
Management and excludes 246 companies, whereas our extended criteria, applying to
nearly 1/3 of total investments, excludes 769 companies, including 502 companies related
to fossil fuels. In addition to these companies, Storebrand also excludes companies
excluded by Norges Bank Government Pension Fund – Global. Excluded companies are
removed from Storebrand’s investment universe, which consists of more than 4,000
companies.
The focus for us is above all to vote where it is particularly important. We prioritise voting
at AGMs where there are either resolutions related to ESG, shareholder resolutions or
companies where we have a significant shareholding. We prioritise this in order to get a
good qualitative opinion on what the resolution wants to achieve, instead of automating
the voting process based on ISS recommendations.
Clients may not override a house policy unless they have a special mandate that they do
not want to follow our exclusion criteria, such as for tobacco, gambling or conventional
weapons).
SAM does not have a policy on allowing clients to direct voting in segregated and pooled
accounts because we vote, not our clients, therefore this is non-applicable.
Please see below for voting statistics between 1 July 2020 and 24 October 2021
(information from VDS Dashboard (issgovernance.com)):
•
•

Across 8,534 unique proposals available to vote, we voted 8,534 for which 5
proposals were voted in varying ways for the same meeting agenda item.
Votes cast were in line with management recommendations 90% of the time, with
10% contrary to management recommendations.
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•

Management sponsored 8,171 proposals during the period, where shareholders
sponsored 363 proposals, with Directors Related and Directors Related
representing the categories with the most proposals, respectively.

Storebrand uses voting as part of its engagement strategy to maintain and create value
for our clients. We are motivated by stewarding funds to the best of our ability, in addition
to shaping a sustainable future aligned with the 2015 UN Sustainable Development Goals.
---------------------------------------------------------------------------------------------------

If you have questions about any of the content in this report, please contact Kamil Zabielski
(Head
of
Risk
and
Ownership,
Head
of
Sustainable
Investment)
at:
Kamil.Zabielski@storebrand.no.
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